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This document has been issued by Scout24 SE (the “Company” and, together with its direct and indirect subsidiaries, the "Group") and does not constitute or form part of and
should not be construed as any offer or invitation to sell or issue, or any solicitation of any offer to purchase or subscribe for, any securities of the Company, nor shall any part of
it nor the fact of its distribution form part of or be relied on in connection with any contract or investment decision, nor does it constitute a recommendation regarding the
securities of the Company or any present or future member of the Group.

All information contained herein has been carefully prepared. However, no reliance may be placed for any purposes whatsoever on the information contained in this document
or on its completeness. No representation or warranty, express or implied, is given by or on behalf of the Company or any of its directors, officers or employees or any other
person as to the accuracy or completeness of the information or opinions contained in this document and no liability whatsoever is accepted by the Company or any of its
directors, officers or employees nor any other person for any loss howsoever arising, directly or indirectly, from any use of such information or opinions or otherwise arising in
connection therewith.

The information contained in this presentation is subject to amendment, revision and updating.

Certain statements, beliefs and opinions in this document are forward-looking, which reflect the Company’s or, as appropriate, senior management’s current expectations and
projections about future events. These statements may be identified by words such as “expect”, “forecast”, “anticipate”, “intend”, “plan”, “believe”, “seek”, “estimate”, “will”, “target”
or words of similar meaning. We may also make forward-looking statements in other reports, in prospectuses, in presentations, in material delivered to shareholders and in press
releases. In addition, our representatives may from time to time make oral forward-looking statements. Such statements are based on the current expectations and certain
assumptions of the company’s management, of which many are beyond the company’s control. By their nature, forward-looking statements involve a number of risks,
uncertainties and assumptions that could cause actual results or events to differ materially from those expressed or implied by the forward-looking statements. These risks,
uncertainties and assumptions could adversely affect the outcome and financial effects of the plans and events described herein. Statements contained in this document
regarding past trends or activities should not be taken as a representation that such trends or activities will continue in the future. The Company does not undertake any
obligation to update or revise any information contained in this presentation (including forward-looking statements), whether as a result of new information, future events or
otherwise. You should not place undue reliance on forward-looking statements, which speak only as of the date of this document.

The quarterly figures contained in this document were neither audited in accordance with §317 HGB nor reviewed by an auditor.

By attending, reviewing or consulting the presentation to which this document relates or by accepting this document you will be taken to have represented, warranted
and undertaken that you have read and agree to comply with the contents of this notice.
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Introducing updated segment structure

In 2022, we decided to flip
the segmentation to a
customer-based
segmentation but leaving
Austria, the CRM business
and Ads business
separately.

Scout24
|
[ | |
Media &
Other

Professional Private

Starting in Q3 2024, we
update our segment
reporting by folding Media
& Other into the
Professional Segment
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Scout24

: I
V| |

Professional Private

Resegmentation as a logical
next step on the back of our
with
focus on interconnectivity and
to align with how we operate
internally

Simplificationfelkl=le[aal=1g]s

reporting by subsuming former
Media & Other segment into the
Professional segment

The new segment structure
elgeYVile[sX¥=NClcarer picture of the
company's strategic priorities
and growth areas




lllustration of New Professional and Private Segment
Structure'

Professional Professional NEW Media & Other

Subscription revenue

_ Professional
Memberships subscriptions ImmoScout24 AT

Seller leads

CRM products
Transaction enablement

Other (Mortgage) -t
Advertisements
PPA Other
Private NEW

Private Subscription

Private PPA
Other (credit checks)

] 1 1
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Professional subscriptions:

subscriptions will include
ImmoScout24 AT

seller and mortgage leads, all of
Sprengnetter, relocation leads
and CRM products

Professional Othe

PPA Professional and revenues
from advertisements

Professional ARPUJeEEx{=leKe]g

number of Professional
customers incl. AT

Private segmen

relocation leads are moved to
Transaction Enablement




NEW Professional segment - Q2 and H1 Pro-Forma

(EUR m)

Professional revenue

Subscription revenue

# Customers (period
average)

Resulting ARPU (in €)

Transaction enablement
revenue

Other revenue

Professional ooEBITDA

Professional ooEBITDA
margin
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Q2
2024

101.1
73.3
24,420
1,000
22.3
5.5
63.9

63.2 %

Q2
2023

879
67.0
24,034
929
14.8
6.1
59.7

67.9 %

+/-
+15.0%
+9.4%
+1.6%
+7.6%
+50.4%
-9.1%
+71%

-4.7pp

H1 2024 H12023

200.4
145.3
24,292
997
44.0
11.1
124.1

619 %

176.4
132.4
23,951
922
321
11.9
112.0

63.5 %

+/-
+13.6%
+9.7%
+1.4%
+8.2%
+36.9%
-6.2%
+10.8%

-1.6pp

Segment revenue growth slightly

in new structure - faster
growing AT business is offset by
slower growing CRM, ads and
relocation business

Subscription revenue slightly
in new structure due to

successful AT business

Transaction enablement revenue

driven by Sprengnetter
consolidation

Core ARPUKelge)WiiaRlelallilet=1a11),
higher; increased customer count
due to AT

OOEBITDA margin slightly lowerfig

new structure as all business
transferred to Professional with
lower margins vs. segment
margin in old structure




New Professional Segment - H1 2024 revenue contribution by products

Professional Subscription Other revenue
revenues (EUR m) (EUR m)

137 9 <>

6
B B o I

Agent 1S24 AT Professional PPA Advertisement Data Other
membership Subscription revenue L1 2024
revenues (new) .
Professional
Segment total
) revenue:
Transaction enablement revenue

\EUR 200 million

(EUR m)
14 6 S
- =
Seller Leads  Mortgage Sprengnetter CRM Relocation ESG Transaction
Leads enablement

revenue
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NEW Private segment - Q2 and H1 Pro-Forma

(EUR m)

Private revenue

Subscription revenue

# Customers (period
average)

Resulting ARPU (in €)
PPA revenue
Other revenue
Private ooEBITDA

Private ooEBITDA margin

Q2
2024

38.4
21.8
435,657
16.7
13.2

3.4

23.1

60.0 %
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Q2
2023

34.1
17.2
342,661
16.8
12.9
4.0
18.6

54.5 %

+/

+12.8%
+26.7%
+271%
-0.3%
+2.3%
-13.7%
+24.3%

+5.5pp

H1 2024

75.2
42.2
424423
16.6
25.6

14

42.4

56.4 %

H1 2023

67.4
34.3
342,349
16.7
24.7

8.5

34.5

51.2 %

+/-
+11.6%
+23.3%
+24.0%
-0.6%
+3.9%
-13.0%
+23.0%

+5.2pp

Olhl\YAels-Tple[slrelocation leads
moved to Professional

sElgfelsYtOtal segment revenues
slightly lowergValelle B igieidii¢=

All metrics except
remain unchanged




Revenue & ooEBITDA Split H1 2024

Revenue — new segments

ooEBITDA — new segments

21% _\ 25% Margin
62%
O 56%
3% 75%
Professional Private Professional Private
Revenue - old segments 0oEBITDA - old segments
% 5% Margin

\
28% 1\

/-656

Professional Private Media & Other
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\
25% —+—

N 69%

Professional Private Media & Other

65%

54%

4%

Increasingly balanced relative
OOEBITDA margins between
both segments

New Professional segment
as the majority of
former Media & Other

Segment is included

New Professional ooEBITDA
margin lowereReERNE(Ele
Media & Other business lines

come in at margins below
old segment structure




Key take-aways

resegmentation
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